Persuasive Technicques

Commercial Anabysls — Analylic Rubrls [Grougs)

/ Commercial Analysis Mini-Project

Inonder o practics Th 1echniques discusted in 1Rl unit, you will analyze o commercial and
pragent your analyiis 10 the class, Your commeancial should be school approprate,
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You and your portnerwill create an oulline describing the genaral plot of your commarcial,
Cue:

¥ will prepane o pridentation including o summary of The commarcial and an anahiis of v
penuaive lechnigues dicusied in chs, Who i the commancial 1argeting? Ane The technigques
affective and why?

Groups will present on

Each parson should wiite on evaludation of 1ha project. This should include o description of The
techniques analzed and on evaluation of your rols, Were you an ociive groud maemberd Wens
you on task? How could This project have gone better? 1-2 paragraphs.

Each paron should complate + /A fesdback for twd prasantationd, This ihould inchude
comntructive leedback on

1) the quality of the presaniationand

) the pasuoshie techniques used.

Commercial Analysis Rubric
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Commercial Analysis Worksheet
Recall

Inclvdes a prinf-and=ao

worksheet 1o scaffole

unaliAsis and student
vnaer standing

Who are the major
choaractersin this
commercials

What s the main
conflict?

How is the confict
resobved?

Interpret

What is the
commercial frying to
sell?

Who is the target
oudience?

Anadlyze
Technigue Used

How do you know?

Evaluate

Which persuasive techniques were effective? Why or wiy not?

More ideas, resources, and book reviews at teachnouvelle.com
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